English has been used widely in almost all international forums. In line with the rapid use of social media, in this case Instagram, English is also widely used as the language of self-expression by most of its users, both native and non-native speakers. At least, this is what happened in Indonesia. Most of Indonesian Instagram users, especially youth, use English to write their caption. This phenomenon is important to explore since there is a belief that by actively using a foreign language, it will reduce the sense of nationality within oneself, and even it will lead to the loss of one's identity. Identity today becomes a very important issue since it shows the sense of belonging of oneself in his/her social interaction. The thing is that the social interaction model in social media is much more complex than the interaction model in the real life. In social media, most of the users do not merely want to show who they really are. They tend to have certain motive on how they can be accepted and appreciated by other users. In other words, they want to be the subject of attention instead of being themselves. Therefore, the concept of identity becomes blurred. Based on the previous description, through the direct observation method, this research aims to seek whether the use of English influences the identity of Indonesian users.
INTRODUCTION
group. Psychologically, the group is considered labile and easy to be influenced in terms of determining self-identity. Erikson (1989) differentiates two kinds of identity: personal identity and ego identity.
Personal identity is based on the direct experience of someone, which despite any changes happened; he/she remains the same person. Meanwhile, ego identity has something to do with existential quality as autonomous subject who is able to solve any problems within him/her self and his/her society. In other words, identity is not merely about individuality, but it is more about how individual relates to his/her environment. Therefore, individual tends to search a place or a community in which he/she feels the same emotion and value though it is not where he/she belongs (Tajfel, 1979 
Code Switching
According to Wardhaugh (2010: 108) , code switching happens when people require selecting a particular code (language) whenever they choose to speak, and they may also decide to switch from one code to another or to mix codes within utterances. It can occur within a single sentence (intra-sententially) and between sentences (inter-sententially).
Wardhaugh further states that code switching arises from individual choice or be used as a major identity marker for a group of speakers who must deal with more than one language in their common pursuits. 
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